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[T 15 NOW CLEAR THAT PROSPECTS,
NOT THE FRANCHISE BRANDS, ARE I CONTROL
OF THE FRANCRISE SALES PROCESS.

- FRANCHISING WORLD




F YOURE LOOKING TO INCREASE T
QUALITY OF FRANCHISE LEADS AN
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CLOSE DEALS FASTER, YOUR BRATD T

UST

INCLUDE A CONTENT MARKETING PROGRATT.
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697 OF SALES REPS SAY THEY CANT FIND
CONTENT TO SEND TO PROSPECTS;
1M0ST COMMON COMPLAINT BY SALES TEATTS.

- KAPOST
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WHO ARE

PET PALACE'S
KEY
(OMPETITORST

D0 THE GROWTH
TRENDS FOR
THE NDUSTRY
LOOK PROMISING?

SHOULD 1 BE
WITH AN

ESTABLISHED
BRATD OR A
START- UP?
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Being a Great Boss Means.
Having Real Conversations
DICU conenations he by R,
Sttt o Thit MISMRHY Wi
ngage with employer undet the “cid
Fules” do met gt peetormancy boostt

This Just In...
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How Da You Sire Up Your Skills

Parhips the most Impoftant aspect of becoming
& Franchisee s knowing what il you have and
ow ey 2 ik Goentng b business. In this

articie. we dnpione 10 IMporant auesmiont 1 ik

Top questions to ask your CPA
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Aging dogs ring up healthy
profits for boarders.

There she spcronately T0-80 mikon

s in the US bod Bowtien snagie
WEh B riec &F digeg tanit dogL

Imagining Your Lifie - An
Ownier's lourney

-
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Wour first 90 Days:
Unstoppable Excitement

AL you ambark 6 8 i Dutiness
wanture, bt et e yOu channel
VP dazmemans and gt focused

Commgnity Events -
They ng‘rk‘

REAL ESTATE

Location, Location, Location
Real Estate cholces matter
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How To Series: 15-Minutes to

Master Facebook
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Hire Slow. Fire Fast. - How
to Identity Who Needs To Go

Sounds logical. ngnt? in this articke, we
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It's a Numbers game - How to
read your numbers
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WHAT'S A DAY
N THE LIFE OF
A PET PALACE
FRANCHISE
LOOK LIKE?
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ADD 5 (OR MORE)
ARTICLES/VIDEQS
EVERY MONTH

"ONTH 3

=

POPULATE YOUR FR/\H(HISE DISCOVERY CENTER"

MONTH 1

0 (TOTAL)
ARTICLES/VIDEOS
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FRANCHISE DISCOVERY CENTER"
IS PRODUCED BY CONTENT VILLAGE.
A CONTENT PRODUCTION COMPANY

SERVING FRANCHISORS AND
FRANCHISE CONSULTANTS

ttttttt :678-607-6277 KEEP CONNECTING
ccccccc @thecontentvillage.com www.thecontentvillage.com
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MINDEE NODVIN pARTNER, Co-FounDER

Mindee has spent more than twenty-five years building national and international brands
through insights, strategy, and high impact creative. Working with clients from local start-ups to
some of the world’s most famous companies, she has earned a reputation for telling it like it is
and for getting results. In 2003, as environmental and sustainability movements gained traction
with mainstream consumers, Mindee saw opportunity to captialize on these emerging trends
and to do some good along the way. She founded a triple-bottom-line ad agency in Seattle,
attracting high profile clients in categories such as organic food, renewable energy and
alternative transportation. During that time, Mindee was featured in Enfrepreneur Magazine,
Puget Sound Business Journal and Media Inc. Magazine.

In 2008, Mindee transitioned to the corporate side and served as the Director of Marketing for
Guidant Financial Group, a franchise financing company, where she led a multi-channel
rebrand. The campaign resulted in a competitive positioning advantage for Guidant that
continues today. Mindee remains passionate and new ideas and new trends, co-founding The
Content Village as an online content production company focused on helping franchisors
improve sales.

Previous Clients include:
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create the life you want www.rei.com
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BETH COOPER paRTNER. CO-FounDER

In 1995, as the web began rocketing into commercialization, Beth co-founded Digital Positions
as a web development and consulting firm for clients wanting to use the web to solve business
problems and increase growth. While fast-paced technology changes continue to affect the
business landscape, Digital Positions has remained at the forefront helping clients with strategy,
design, development and lifecycle opportunities. Prior to founding Digital Positions, Beth lived
overseas in London, England working in music touring & management with well-known pop
groups and Seattle "grunge” bands.

The present day business environment offers a host of new opportunities and in 2016, Beth
teamed up to launch The Content Village, an online content production company helping
Franchisors, Franchise Consultants, and Franchise Brokers use the web to accelerate and
support the business development phases of franchising. Using the “Franchise Discovery
Center” platform, prospective franchisees can now have access to the information that
prospects need and want.

Previous Clients include:

I, DreamMaker T
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